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5 Winning Twitter Tips for Your Company  

 

Twitter is the talk of the (global) town. Not difficult to understand why. Twitter is the fastest growing 

social network on the planet. In February 2009, it boasted over 50 million members which could reach 

over 100 million by the end of 2009. But despite its great success, confusion still swirls around this 

ƴŜǿŜǎǘ ŜƴǘǊŀƴǘ ǘƻ ǘƘŜ {ƻŎƛŀƭ ²ŜōΦ {ƻƳŜ ŜȄǘƻƭ ¢ǿƛǘǘŜǊΩǎ ǾƛǊǘǳŜǎ ǎŀȅƛƴƎ ƛǘ Ŏŀƴ ƘŜƭǇ ŀ ŎƻƳǇŀƴȅ ōǳƛƭŘ ƛǘǎ 

business and brand at a breathtaking rate. Others believe Twitter is nothing more than a waste of time 

and an employee distraction. In my opinion, Twitter is an indispensable tool, no matter what size of 

company you run (or work in).  

Let me tell you why:  

1. No other social media tool helps you to build relationships as quickly and informally.  

Twitter is a simple, real-ǘƛƳŜ ǿŀȅ ǘƻ ŘƛŀƭƻƎǳŜ ŘƛǊŜŎǘƭȅ ǿƛǘƘ ȅƻǳǊ ŎƻƴǎǳƳŜǊΦ ²Ƙƻ ŘƻŜǎƴΩǘ ǿŀƴǘ 

that?  

2. Entirely mobile, Twitter allows you to take your businessτand business communicationsτ 

wherever you are.  

3. No other social media tool is as immediate or open. With Twitter, you can follow who you want 

ǘƻ ŦƻƭƭƻǿΤ ȅƻǳ ŘƻƴΩǘ ƴŜŜŘ ǘƻ ŀǎƪ ǘƘŜƛǊ ǇŜǊƳƛǎǎƛƻƴΦ ¢Ƙƛǎ ƎƛǾŜǎ ȅƻǳ ƎǊŜŀǘ ŦǊŜŜŘƻƳ ǘƻ ƘŜŀǊ ǿƘŀǘ 

your consumers or competitors are talking about.  

4. Twitter is a great monitoring device to discover what people are saying about your company  

and competitors.  

5. Used correctly, there is no better-no quicker system- to develop the essential trust and loyalty  

you need to be a successful brand.  

6. Twitter will quickly attract attention to you and your brand, giving you a platform to show off  

your expertise.  

7. Twitter lets you build a loyal community quickly.  

8. Twitter is a great customer service tool. A great example is Comcast, who virtually rebuilt their  

customer service reputation by using Twitter. 

9. Twitter is a great prospecting and selling tool. The Twitter community however is sensitive to  

ǘƘŜ ƘŀǊŘ ǎŜƭƭ ŀƴŘ ŘƻŜǎƴΩǘ ƭƛƪŜ ƛǘΦ  

10. Every Tweet will help you with your SEO; every micro message is a fully indexable webpage  

on Google.  
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What is Twitter exactly?  

Twitter is a simple micro blogging system. It allows you to talk to thousands of people in real time 

either from your computer or your mobile phone. The defining characteristic of Twitter is that each 

message is limited to 140 characters. The process is simple:  

1. You sign up  

2. You give a brief biography of yourself  

3. You include a website link  

4. You search for people to follow. (There are many ways of doing this but you can simply begin 

with άCƛƴŘ tŜƻǇƭŜέ ŦŜŀǘǳǊŜ on the Twitter.com site  

5. Once you find a person or company for whom you would like to read their tweets, you simply 

 ǇǊŜǎǎ ƻƴ ΨŦƻƭƭƻǿΩΦ CǊƻƳ ǘƘŜƴ ƻƴΣ ŀƭƭ ǘƘŜƛǊ Ǉƻǎǘǎ ǿƛƭƭ ŜƴǘŜǊ ƛƴǘƻ ȅƻǳǊ ¢ǿŜŜǘ ǎǘǊŜŀƳΦ  

6. Conversely, people will begin to seek you out, either following you first or reciprocating  

your initial follow.  

The message system is straightforward. 

There are four types of messagesτ tweets, direct messages, replies and retweets:  

ω A Tweet is the backbone of Twitter. When you send a tweet, it will be seen by everyone who 

follows you. You can write about anything. The message over the Twitter message box asks 

ά²Ƙŀǘ ŀǊŜ ȅƻǳ ŘƻƛƴƎ ǊƛƎƘǘ ƴƻǿΚέ ¸ƻǳ Ƴŀȅ ǿŀƴǘ ǘƻ ǊŜ-ǘƘƛƴƪ ǘƘƛǎ ǉǳŜǎǘƛƻƴ ŀƴŘ ŀǎƪ ƛƴǎǘŜŀŘΣ ά²Ƙŀǘ 

are you doing right now that provides value to people and showcases you and your brand in the 

best light ό.¦¢ ²L¢Ih¦¢ {9[[LbD !b¸¢ILbDΗύέ  

ω A Direct Message (DM) is a message you send directly to a person you follow and has followed 

you in return. When you send a DM, it is a private message; no one else can view it. In this sense, 

DMs resemble email messages.  Unfortunately, DM is often used by spammers, which has made 

a lot of people steer away from it.  

ω A Reply Ƙŀǎ ŀƴ Ϫ ǎƛƎƴ όǿƛǘƘ ǘƘŜ ǇŜǊǎƻƴΩǎ ƴŀƳŜύΦ Lǘ ƛǎ ŀ ǇŜǊǎƻƴŀƭ ŎƻƳƳŜƴǘ ƻǊ ǊŜǎǇƻƴǎŜ ǘƻ !b¸ 

tweet on Twitter whether you are following the person who wrote the original post or not. 

Everyone who follows you will see your reply. In that sense, replies are both micro and macro in 

nature; you are replying directly to one person while at the same time sharing your thoughts 

with everyone in your group.  

ω A Retweet is a very important message option. Retweeting is when you read a post, love its 

content and therefore retweet or forward it on in order to share it with all your followers. For 

the person who wrote the original post, it is the Twitter equivalent of the ultimate compliment.  

ω A Hashtag announces news by topic and is preceded by the # sign. If you have news, add a 

hashtag like #tv anywhere in your tweet.  

ω #FollowFriday followed by a name (or list of names) is a popular tradition on Fridays where you 

tell your followers to follow someone that you consider really worthwhile following.  

 

 

Learn more about Susan Rice Lincoln and Master the New Net 

http://masterthenewnet.com/


 
 

4 
 

Here are 5 tips to help you maximize your Twitter activities.  

Tip 1: Start With Your Strategy  

¢ǿƛǘǘŜǊ ƛǎ ƴƻǘ ŀ ƳŀƎƛŎ ǿŀƴŘΦ ¸ƻǳ ŎŀƴΩǘ Ƨǳǎǘ ǎƛƎƴ ǳǇ ŀƴŘ ǊŀƴŘƻƳƭȅ ǘƘǊƻǿ ƻǳǘ ¢ǿŜŜǘǎ ŀƴŘ ŜȄǇŜŎǘ ǇƻǎƛǘƛǾŜ 

results. As with anything in life, you need to know where you want to go before you can get anywhere!  

Figure out what you want to do before you write a single tweet. There are many possibilities. Do you 

want to get to know your consumer better? Your prospects? Do you want to get yourself in front of 

market influencers? Do you want to answer customer concerns or inquires (ie provide a better 

customer service). Or maybe you want to use the Twitter community as a way to generate new ideas or 

pathways for products and services? Or maybe you just want to monitor your marketplace?  

Make sure that your goals for Twitter are perfectly consistent with your overall business and 

communication strategies. Remember that using Twitter in itself is NOT a strategy, it is a tactic. In other 

words, it is the means to an end. But you absolutely need to be clear as to what that end is.  

Without a strategy, your Twitter presence will only be a random event and lead inevitably to 

disappointment.  

With a strategy, Twitter can become a razor sharp tool which will give you amazing results incredibly 

quickly. It will provide value and deepen your brand in the eyes of your consumers, prospects, 

employees and partners.  

9ǾŀƭǳŀǘŜ ŀƭƭ ȅƻǳǊ ǘǿŜŜǘǎ ŎŀǊŜŦǳƭƭȅ ŀǎƪƛƴƎ ǉǳŜǎǘƛƻƴǎ ƭƛƪŜ Lǎ ǘƘƛǎ ŎƻƘŜǊŜƴǘ ǿƛǘƘ ǿƘŀǘ LΩƳ ǘǊȅƛƴƎ ǘƻ ŀŎƘƛŜǾŜΚ 

Does this match where I want to go?  

With no focus, your tweets will be all over the place and achieve little.  

Deciding on the strategy is the hard part. Once you have established your strategy, you will find that 

Twitter is both easy to join and simple to use.  
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Tip 2: The Best Way to Start  

To start, you go to Twitter.com and sign up. 

 Here are a few ideas to help 

you get started on your best 

foot.  

1. Optimally, you should use a 

personal human name rather 

than a corporate name. If you are 

a solo entrepreneur, this 

ǎƘƻǳƭŘƴΩǘ ŎŀǳǎŜ ȅƻǳ ǘƻƻ Ƴŀƴȅ 

problems. If you are a large 

corporation, this may be more 

difficult. In that case, go ahead 

and use your corporate name but 

just make sure that people know 

ǘƘŜǊŜ ƛǎ ŀ ΨǊŜŀƭΩ ǇŜǊǎƻƴ ōŜƘƛƴŘ ǘƘŜ 

corporation.  

2. Pick your picture wisely. You need a picture and under no circumstances should you use the Twitter 

ŀǾŀǘŀǊΦ ¢Ƙƛǎ ƛǎ ŀ ƳƛǎǘŀƪŜ Ƴŀƴȅ ǇŜƻǇƭŜ ƳŀƪŜΦ hƴŎŜ ŀƎŀƛƴΣ ƛǘ ƛǎ ōŜǘǘŜǊ ǘƻ ǎŜŜ ŀ ΨƘǳƳŀƴΩ ŦŀŎŜ ǘƘŀƴ ŀ 

corporate logo when at all possible. People want to deal with people-not organizations.  

3. Fill out your biography. Tell people a little about yourself. When you describe yourself, be sure to use 

keywords that you want to be associated with so that if people are conducting a random search, they 

ǿƛƭƭ ŦƛƴŘ ȅƻǳΦ hƴŎŜ ŀƎŀƛƴΣ ƳŀƪŜ ƛǘ ǇŜǊǎƻƴŀƭ ŀƴŘ ŘƻƴΩǘ Ƨǳǎǘ ǊŜǇŜŀǘ ŎƻǊǇƻǊŀǘŜ ǇǳōƭƛŎ ǊŜƭŀǘƛƻƴǎ ƳŀǘŜǊƛŀƭΦ 

The Twitter community is looking to connect people to people and have a low tolerance for anything 

ǘƘŀǘ ŘƻŜǎƴΩǘ ŦŜŜƭ ŀǳǘƘŜƴǘƛŎΦ 

4. Put a link to your website. Surprisingly, people actually click through to check out your site so this is 

really important. You may want to consider creating a special landing page for those visitors who come 

to your site via Twitter. Executed well, this can be a nice personal touch, a special treat for your visitors 

coming from the Twitter community.  

5. Create a customized backgrouƴŘ ǘƘŜƳŜΦ 5ƻƴΩǘ ǳǎŜ ǘƘŜ ōŀŎƪƎǊƻǳƴŘǎ ǘƘŀǘ ¢ǿƛǘǘŜǊ ǇǊƻǾƛŘŜǎΦ ¸ƻǳ ǿŀƴǘ 

people to understand that you are unique and stand out from the crowd. Your twitter page is an 

extension of your brand so make sure it looks like your brand.  

6. Create links with your website as well as any other social media tools you are using. Make sure your 

twitter stream is showing on your blog, your website, Facebook and Linkedin.  
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Tip 3: How to Talk on Twitter  
Here ŀǊŜ ǎƻƳŜ Řƻǎ ŀƴŘ ŘƻƴΩǘǎ ƻŦ Ƙƻǿ ǘƻ ŜƴƎŀƎŜ ƻƴ ¢ǿƛǘǘŜǊ.  

 

Do! 

1. Be Interesting. 

2. !ƴǎǿŜǊ ǉǳŜǎǘƛƻƴǎ όŜǾŜƴ ƛŦ ǘƘŜȅ ŀǊŜƴΩǘ ŘƛǊŜŎǘƭȅ ǊŜƭŀǘŜŘ ǘƻ ȅƻǳǊ ŎƻƳǇŀƴȅύ. 

3. Ask general questions (about what people like, what they want, what they dream about) This is 

one of the fastest ways of getting people to engage with you. 

4. Do point people to resources and links. Even if they are not yours.  

5. Do help people when they have a problem or are looking for information. 

6. Do retweet ideas/thoughts/links that you find interesting. They do not need to be directly 

related to your market. Remember you are trying to establish relationships, not sell widgets. 

You can do that by being authentically engaged. 

7. Do track and measure what is happening with your links (www.bit.ly ) 

8. Do start small. 

9. Do find daily interesting information about what you do. 

10. Do develop a list of jokes and tips to share on a daily basis. 

11. Do use quotes. 

12. Do have a system inside your company to evaluate, share and apply what you learn on Twitter. 

13. Do rerun your good tweets. 

14. Do remember that your content should be 1/3 technical or how-to tips, 1/3 personal and 1/3 

emotional (quotes). 

15. Do bring Value to your community. 

 

Do not! 

1. 5ƻƴΩǘ ƻōǎŜǎǎ ŀōƻǳǘ ǘƘŜ ǎƛȊŜ ƻŦ ȅƻǳǊ ŦƻƭƭƻǿŜǊ ƭƛǎǘΦ Lǘ ƛǎ ōŜǘǘŜǊ ǘƻ ƘŀǾŜ ŀ ǎƳŀƭƭΣ ǊŜǎǇƻƴǎƛǾŜ ƭƛǎǘ ǘƘŀƴ 

ŀ ōƛƎ ƭƛǎǘ ǘƘŀǘ ŘƻŜǎƴΩǘ ƭƛǎǘŜƴ ǘƻ ȅƻǳΦ 

2. 5ƻƴΩǘ ƻƴƭȅ ǎŜƴŘ ƭƛƴƪǎ ǘƻ ȅƻǳǊ website or products (people will think you are just there to talk 

about yourself or to sell products). 

3. 5ƻƴΩǘ ǎŜƭƭΦ hǊ ǇƛǘŎƘ ŀƴȅǘƘƛƴƎ ¢Ƙƛǎ ƛǎ ǘƘŜ ŦŀǎǘŜǎǘ ǿŀȅ ǘƻ ōŜ ǳƴŦƻƭƭƻǿŜŘΦ hŦŦƭƛƴŜΣ ȅƻǳ ǿƻǳƭŘ ƴŜǾŜǊ 

ǎŀȅΣ άIƛΣ ƴƛŎŜ ǘƻ ƳŜŜǘ ȅƻǳ ŀƴŘ ƘŜǊŜ ƛǎ ǿƘŀǘ L ƘŀǾŜ ǘƻ ǎŜƭƭ ȅƻǳΦέ {ƻ ŘƻƴΩǘ Řƻ ƛǘ ƻƴ ¢ǿƛǘǘŜǊΦ 

4. 5ƻƴΩǘ ǘǿŜŜǘ ŀǘ ƻƴƭȅ ƻƴŜ ǘƛƳŜ ƻŦ ǘƘŜ ŘŀȅΦ ¢ǿŜŜǘ ƛƴ ǘƘŜ ƳƻǊƴƛƴƎ ŀƴŘ ƛƴ ǘƘŜ ƭŀǘŜ ŀŦǘŜǊƴƻƻƴΦ  

5. 5ƻƴΩǘ ƭƻƻƪ ŀǘ ¢ǿƛǘǘŜǊ ƛƴ ƛǎƻƭŀǘƛƻƴΦ ¢ǿƛǘǘŜǊ ƛǎ ǇŀǊǘ ƻŦ ȅƻǳǊ ǿƘƻƭŜ ōǳǎƛƴŜǎǎ ǎǘǊŀǘŜƎȅΣ ƴƻǘ Ƨǳǎǘ 

ǎƻƳŜǘƘƛƴƎ ΨƴƛŎŜ ǘƻ ŘƻΩ. 

6. 5ƻƴΩǘ ōŜ ƭƛke everyone else. 

7. 5ƻƴΩǘ ŦƻǊƎŜǘ ǘƘŀǘ ¢ǿƛǘǘŜǊ ƛǎ ǘƘŜ ǇŀǊǘȅΧōǳǘ ƴƻǘ ǿƘŜǊŜ ŘŜŀƭǎ ŀǊŜ ŘƻƴŜΦ aŀƪŜ ǎǳǊŜ ȅƻǳ ŘƛǊŜŎǘ 

people to your website or blog. 

8. 5ƻƴΩǘ ǳǎŜ ŀƭƭ мпл ŎƘŀǊŀŎǘŜǊǎΦ ¦ǎŜ мнл ŎƘŀǊŀŎǘŜǊǎ ǎƻ ǇŜƻǇƭŜ Ŏŀƴ Ŝŀǎƛƭȅ ǊŜǘǿŜŜǘ ȅƻǳΦ LŦ ȅƻǳ ǘǿŜŜǘ 

at 140 characters, there is no room for people to retweet you.  
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Tip 4: How to Decide Who Tweets On Behalf Of Your Company  

There are many different models showing how you can use Twitter successfully as a company. One 

extreme is a company like Ford Motor Company. Ford has elected Scott Monty as their corporate 

ǎǇƻƪŜǎǇŜǊǎƻƴ ƻǊ Ψ.ǊŀƴŘƛǾƛŘǳŀƭΩΦ {Ŏƻǘǘ aƻƴǘȅ ǎǇŜƴŘǎ ƘƻǳǊǎ ŀ Řŀȅ ŎƻƴǾŜǊǎƛƴƎ ǿƛǘƘ CƻǊŘ ŎƻƴǎǳƳŜǊǎ ŀƴŘ 

prospects:  

 

On the other end of the extreme is a company like Zappos who have many employees contributing to the 

companyΩǎ ǇǊŜǎŜƴŎŜ ƻƴ ¢ǿƛǘǘŜǊ ŦǊƻƳ ǘƘŜƛǊ /9h ƻƴ Řƻǿƴ.

                         http://twitter.com/zappos 
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