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5 Winning Twitter Tipgor Your Company

Twitter is the talk of the (global) town. Not difficult to understand why. Twitter is the fastest growing
social network on the planet. In February 2009, it boasted over 50 million members which could reach
over 100 million by the end of 2009. But despttegreat success, confusion still swirls around this
yS6Said SYydNlyld G2 GKS {20A+t 2S6d {2YS SEG2f ¢
business and brand at a breathtaking rate. Others believe Twitter is nothing more than a waste of ti
and an employee distraction. In my opinion, Twitter is an indispensable tool, no matter what size of
company you run (or work in).

Let me tell you why:

1. No other social media tool helps you to build relationships as quickly and informally.
Twitter isa simple,reali A YS gl & G2 RALFf23dzS RANBOGt& ¢Al
that?

2. Entirely mobile, Twitter allows you to take your businessid business communications
wherever you are.

3. No other social media tool is as immediate or open. Withttéwiyou can follow who you want
G2 F2tt26T @2dz R2y Qi ySSR (G2 al G§KSANI LISNY
your consumers or competitors are talking about.

4. Twitter is a great monitoring device to discover what people are saying alooutcpmpany
and competitors.

5. Used correctly, there is no bettero quicker systento develop the essential trust and loyalty
you need to be a successful brand.

6. Twitter will quickly attract attention to you and your brand, giving you a platform to sbibw
your expertise.

7. Twitter lets you build a loyal community quickly

8. Twitter is a great customer service tool. A great example is Comcast, who virtually rebuilt their
customer service reputation by using Twitter.

9. Twitter is a great prospecting andliseg tool. The Twitter community however is sensitive to
GKS KIFENR aStft FyR R2SayQid tA1S Alo

10. Every Tweet will help you with your SEO; every micro message is a fully indexable webpage
on Google.
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What is Twitter exactly?

Twitter is a simple micro blogging system. It allows you to talk to thousands of people in real time
either from your computer or your mobile phone. The defining characteristic of Twitter is that each
message is limited to 140 characters. The procesmislai

You sign up

You give a brief biography of yourself

You include a website link

You search for people to follow. (There are many ways of doing this but you can simply begin

with & C At YSR? LIt S € on & Twiltelzbh site

5. Once you find a persoor company for whom you would like to read their tweets, you simply
LINBaa 2y WF2{t26Qd CNRY (KSy 2y3 |ff GKSANJ

6. Conversely, people will begin to seek you out, either following you first or reciprocating

your initial follow.

N

The mesage system is straightforward.
There are four types of messagesweets, direct messages, replies and retweets

w ATweetis the backbone of Twitter. When you send a tweet, it will be seen by everyone who
follows you. You can write abbanything. The message over the Twitter message box asks
G2 KFEGd FNB @2dz R2AYy3 NARAKAEYV206KEa, RBAdSTLR2F! i
are you doing right now that provides value to people and showcases you and your brand in the
bestlighto . } ¢ 2 L¢I h} ¢ {9[[LbD !'b, ¢l LbDHUE

w ADirect Message (DVMis a message you send directly to a person you follow and has followed
you in return. When you send a DM, it is a private message; no one else can view it. In this sense,
DMs resemble emarhessagesUnfortunately, DM is often used by spammers, which has made
a lot of people steer away from it.

wAReplyKIFa |y X aAady o06A0K GKS LISNA2YQa yIFYS0o®
tweet on Twitter whether you are following the person who wrokeetoriginal post or not.
Everyone who follows you will see your reply. In that sense, replies are both micro and macro in
nature; you are replying digtly to one person while at theame time sharing your thoughts
with everyone in your group.

w ARetweetis a very important message option. Retweeting is when you read a post, love its
content and therefore retweet or forward it on in order to share it with all your followers. For
the person who wrote the original post, it is the Twitter equivalent of thémdtte compliment.

w A Hashtagannounces news by topic and is preceded by the # sign. If you have news, add a
hashtag like #tv anywhere in your tweet.

w #FollowFridayfollowed by a name (or list of names) is a popular tradition on Fridays where you
tell yourfollowers to follow someone that you consider really worthwhile following.
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Here are 5 tips to help you maximize your Twitter activities.

Tip 1: Start With Your Strategy

¢CogAGGSNI Aa y234 F YF3IAO gFyRd |, 2dz OFyQl 2dzald aa
results. As with anything in life, you need to know where you want to go before you can get anywhere!

Figure out what you want to do before you writeiagle tweet. There are many possibilities. Do you
want to get to know your consumer better? Your prospects? Do you want to get yourself in front of
market influencers? Do you want to answer customer concerns or inquires (ie provide a better
customer servie). Or maybe you want to use the Twitter community as a way to generate new ideas or
pathways for products and services? Or maybe you just want to monitor your marketplace?

Make sure that your goals for Twitter are perfectly consistent with your oveusihess and
communication strategies. Remember that using Twitter in itself is NOT a strategy, it is a tactic. In other
words, it is the means to an end. But you absolutely need to be clear as to what that end is.

Without a strategy, your Twitter preseneell only be a random event and lead inevitably to
disappointment.

With a strategy, Twitter can become a razor sharp tool which will give you amazing results incredibly
quickly. It will provide value and deepen your brand in the eyes of your consunmesgggts,
employees and partners.

9@l fdzk 4GS It &2dzNJ 66SSia OFNBFdzfte FalAay3a |jdsSa
Does this match where | want to go?

With no focus, your tweets will be all over the place and achieve little.

Deciding on the strategy is the hard part. Once you have established your strategy, you will find that
Twitter is both easy to join and simple to use.
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Tip 2:The Best Wayo Start

To start, you go to Twitter.com and sign up.

Here are a few ideas to help
you get started on your best
foot.

1. Optimally, you should use a
personal human name rather
than a corporate name. If you are

Join the Conversation

Full name

Username

“Your URL: hitp:/fbwitter com/USERNAME

itter? Sign in

Password

@2dz (22 =Y ye

Iwantthe inside scoop—please send me email updates!

.
m S e
~ -
t}m et bua new wards

i Listen to the mards

a solo entrepreneur, this
aK2dzZ RyQi OF dza s
problems. If you are a large
corporation, ths may be more
difficult. In that case, go ahead
and use your corporate name but
just make sure that people know
GKSNE Aa || WNBIFIfQ LISNBR2Y
corporation.

Type the waords abave

| Create my account /

A

0SKAYR GKS

2. Pick your picture wisely. You need a picture and under no circumstances should you Tiagttere
@ GF NP ¢KAA A& | YA&AGFE1S Ylyeée LIS2LXS YI{1S® hy
corporate logo when at all possible. People want to deal with peapleorganizations.

3. Fill out your biography. Tell people a little about y@lftsWVhen you describe yourself, be sure to use
keywords that you want to be associated with so that if people are conducting a random search, they
gAff FAYR @2dzd hyOS I3IFAYS YI1S Al LISNE2YLIE Yy
The Witter community is looking to connect people to people and have a low tolerance for anything
GKFG R2SayQi FSSt IdzikKSyiAaoo

4. Put a link to your website. Surprisingly, people actually click through to check out your site so this is
really important. You mawant to consider creating a special landing page for those visitors who come
to your site via Twitter. Executed well, this can be a nice personal touch, a special treat for your visitors
coming from the Twitter community.

5. Create a customized backgsplR 0 KSYS® 52y Qi dzaS GKS o6 O1 3INER dzy
people to understand that you are unique and stand out from the crowd. Your twitter page is an
extension of your brand so make sure it looks like your brand.

6. Create links with your welie as well as any other social media tools you are using. Make sure your
twitter stream is showing on your blog, your website, Facebook and Linkedin.
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Tip 3 Howto Talk on Twitter
Herel N5 a2YS R2& FyR R2yQia 2F K2¢ G2 Sy3al3as 2y

Do!

1.
2.
3.

o

7.
8.
o)

Belnteresting

lyagSN ljdzSaiAizya o0S@Sy AF GKS@ | NByQli RANBO
Ask general guestions (about what people like, what they want, what they dream about) This is
one of the fastest ways of tfeng people to engage with you.

Do point peopt to resources and links. Even if they are not yours.

Do help people when they have a protvler are looking for information.

Do retweet ideas/thoughts/links that you find interesting. They do not need to be directly
related to your market. Remember youestrying to establish relationships, not sell widgets.

You can do that by being authentically engaged.

Do track and measure what is happening with your links (www.bit.ly )

Do start small

Do find daily interesting information alwhat you do.

10. Do develom list of jokes and tips to share on a daily basis

11. Do use quotes

12.Do have a system inside your company to evaluate, share@pply what you learn on Twitter.
13.Do rerun your good tweets

14.Do remember that your content should be 1/3 technical or howtips, 1/3 personal and 1/3

emotional (quotes).

15. Do bring Value to your community.

Do not!

1.

52y Qi 20aS&da | o62dzi GKS &ATS 2F @2dzNJ F2t€t26S
I oA3 tA&d GKIFIG R2SayQid tAaGSy G2 &2dzo

52y Q0 2yf e awBefsRe of prodicta (pebie wil thidikNdu are just there to talk

about yourself or to sell products)

52y Q0 aStfd hNILAGOK FyeluKAYyd ¢KAA Aa (GKS ¥
ales al A yAOS (G2 YSSOSt@f2d2 2 ¢gfgRe KSNBRAVQ B KR
52y QG (G6SSG G 2yte 2yS GAYS 2F (KS RlI&od ¢g
52y Qi 221 G ¢6A0GGSNIAY Aaz2ftlGAz2yd ¢gAddSN
a2YSOUKAYy3. WyaAlS G2 R2Q

5 2 y Q ke edeByonk dlse

52y Qi F2NBHSG GKIG ¢gAGGSNI A& GKS LI NIié Xo dzi
people to your website or blog.

52y Qi dzaS fft wmnnan OKIFNIYXOGSNE® ! aS mun OKIF NI
at 140 charactershere is no room for people to retweet you.
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Tip 4 Howto Decide Who Tweets On Behalf Of Your Company

There are many different models showing how you can use Twitter successfully as a company. One
extreme is a company like Ford Motor Company. Ford hadezleScott Monty as their corporate
alLl21SaLlISNAR2Y 2N W. N} YRADGARdzZEf Qd {0200 azyi(e &Ll
prospects:

On the other end of the extreme is a company like Zappos who have many employees contributing to the
companRd LINBaSyOS 2y ¢gAGGSNI FNRY GKSANI /9h 2y R2g4Yy

http://twitter.com/zappos
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